_AHKETA HOMUHAHTA
HALUOHAAbBHOU NMPEMUN B OBAACTU MEAUABU3HECA

WMEAUA-MEHEAXEP POCCUU»
Aata nposeaeHus: 06 uoas 2023 roaaq, ropoas Mockea

PNO MncuoB CBATOCAQB EBreHbeBMY
Ha3BaHME KOMMAHUM OO0 M3, 6peHa — more.tv
AOAXKHOCTb KommepyeCckmm AMPEKTOP

HOMUWHALLUK AAS BbIABUXEHUA
KOMMEPHECKUU AUPEKTOP/ OHAOMH KMHOTEQTPBDI

AOCTUXEHME HOMUHAHTA
30 KOTOpOeE OH BbiABUraeTcs Ha lMpemuio

K kakon 06AaQCTU OTHOCUTCA AOCTUXEHHUE, MAEA, CNOCOBCTBOBABLUASA PA3BUTHUIO
6usHeca

npoABM>KeHMe, PR
MOPKETUHT
OUHAHCDI

AOCTUXEHUE, NAESA

3a KoMnAekcHoe PA3BUTHE KOMMEPYECKOro HarnpasaAeHnsa cepBuca more.lv,
YBeAU4YeHHne BbIPYKHU b2b ot roaa k roay u pacLinpeHme napTHepCKnux OTHOLUEHNH C
APYTMMU KOMIMNAHUAMMN.

PE3YABTAT

1. YBeAnyeHme Bbipyiku Ha 407 OT roAQ K roAy No HArpaBAeHUo B2B.

2. Pa3Bute HOBbIX AOATOCPOYHbIX MAPTHEPCKUX OTHOLLEHMM C KPYMHBIMM KOMMAQHUIMM
(Retail, Bank, FMCG), 4TO MpMBEAO K YBEAMYEHMIO OBLLIEro 0Obema NPOAQXK MOAMMCOK
more.tv Ha 30% No AQHHOMY HAMPABAEHMUIO.

3. OpraHm3aums 1 npoBeAeHne KOBPEHAMHIOBBIX MPOMO-KAMMAHMM, KOTOPbIE
MO3BOAMAM MPUBAEYL HOBbIX MOAb3OBATEAEM HQ CEPBUC U YBEAMYUTL CP. KOHBEPCHIO B
onAQrty Ha 25%.

4. YNpaBAEHME SKCMNAHCHEN HO HOBbIE PbIHKM, YTO MPUBEAO K 3AMNYyCKY COTRYAHMYECTBA
C onNeparopamm Ha TeppuTopmm KazaxctaH, ¥Y36eknuctaH, Kbiprbi3CTAH.
AOMOAHUTEABHbIN MPUPOCT 5% C TEPPUTOPUM.




